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creative Brief

This project is a dog food truck company that sells treats for dogs to raise awareness 
and money for the “Beagle Bill” petition. This is a fictional company supporting a real 
life animal adoption project. The target audience is dog lovers who want to get their 
dog a special treat. It includes a brand identity, displayed through a logo, business 
cards, letterheads, uniforms, and a car wrap. Layout design is shown through awareness 
and donation brochures, and a truck menu. There is also food packaging designs such 
as treat boxes, to-go bags, cups, and bowls. An advertising campaign consists of three 
advertisements, including a poster ad,  a magazine print ad, and an Instagram ad. 

Branding
logo, business cards, letterheads, uniforms, car wrap

Layout
awareness/donation brochures, truck menu
 
Packaging
bowls, cups, boxes, bags

Advertisements
poster, instagram, magazine print



creative Brief: Truck research
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creative Brief: logo research
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creative Brief: packaging research creative Brief: Color & Typeface research

User 
experiencex

w

Packaging 
Design

xw
x

Bright

Complementary

Soft Pastel

Neon Edgy
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creative Brief: Brand brainstorm creative Brief: final Brief

Names 
 
Happier Hounds 
Happy Howls 
Good Dog
Goodie Dog 
Miracle Mutts
Bonus Bones 
Lucky Bones
Licks
Licked 
Lucky’s Licks
2nd Shot
2nd Chance Crunch
The Barking Lot
Bow Wow Chow 
Chow Chow
K-9 Cravings
Canine Cravings
Hungry Hounds
Muttie Buddies 
Chow Hound
DogEats 
 

Taglines 
 
paws for a cause
adopt not shop
reach full pettential
throw a dog a bone
furever home 
for a pawsitivitly better life
for a pawesome life
for better pawsibilities
hope for hounds
cured by love
spoil your dog to save others
spoil to support
spoil n support
spoil to save souls
pamper your pooch to save others 

a very enthusiastic eater

w

evolved into 
“treat your dog 

& help a good cause”

w

Personality 
 
fun  
childish
playful
colorful 
affordable
welcoming atmosphere

Type Pairs

Color Scheme

Primary Wedges
Secondary Trash Hand

Copy Avenir Next

animal adoption

w

animal rescue
w

CMYK Logo

CMYK on Blue Logo

Grayscale Logo



Logo process: beginging exploration Logo Process: Color & type exploration

eaten letters
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time to refine
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Logo process: Refinement Final Logo: Style sheet

I’ve got it!
w



Illustrative element Process: Doodling around Illustrative element process: Final pattern

oooh he’s cutew



Branding Process: Business materials Branding final: Business materials

getting 
somewhere!

w

Way too 
cluttered

w
too 

straight
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Branding Process: uniforms Branding final: uniforms

Apron designs Manager T-shirt

blue creates 
boxy feel

w

logo looks 
weird on yelloww

needs more  
differentiationw

would get 
dirty quicklyw

ManagerWorker



Branding Process: truck Branding process: Truck

pattern too 
distracting in menuw

disconnect between menu 
and side posterwmenu copy hard to readw

getting better, but still 
disconnected between 
menu and side posterwneeds larger menu copy w



Branding final: truck Branding final: Truck



Packaging Process: Canine Crunchies Packaging final: Canine Crunchies

pattern 
too largew

too much colorw
hierarchy is off

w

copy is tight 
in bubblew



Packaging Final: Frozen dogurt Packaging final: pupcakes



advertising campaign process advertising campaign final

white creates 
clinical feel

w
simplify

headlinesw

CHANGE 
PLACEMENT 
OF TAGLINEw
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FROM BRANDS 
MAIN PURPOSE
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